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This research was conducted by Duncan Low and Peter V. Hall at the Simon
Fraser University in Vancouver, Canada.

Summary

This paper looks at the benefits of hosting a Cultural Olympiad for different
kinds of arts organisations in the host city. It takes Vancouver 2010 as an
example and argues that hosting a Cultural Olympiad is not necessarily
beneficial for everyone. The local arts sector is often promised better results
than they actually get. However, their success also depends on how the
different organisations approach their audiences.

Mega events like the Olympics are usually
called a ‘once in a lifetime opportunity’, but
seldom achieve all aims set out in the bid

They often promise to place local organisations on a global stage, but the
desire to attract global attention with the flagship event often overshadows
local initiatives. In addition to that, major events are often most beneficial in
the short term only (by a temporary increase of tourism, job creation and global
recognition for the host city), but are less significant over a long period of time.

By examining media coverage of three specific
organisations during the Vancouver Olympiad
the authors show that not every organisation
is a beneficiary of the major event

Organisations, by choosing the right approach, have the ability to respond
strategically to the mega event and turn their involvement into a beneficial
one. Some seem to be successful, others are not. The paper looks in detail at
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the Vancouver Opera, Vancouver Symphony and the Arts Club, and shows how
their particular responses to the Olympic event provided them with an
opportunity to strengthen the ties with their local audiences. The analysis
shows that organisations focusing on the local audience (as opposed to trying
to attract global attention) were most efficient in achieving their goals. Through
strengthening their local audience they might then be able to build a more
global following in the long term.

This summary is by Stella Toonen from the Cultural Institute at King's

Keywords

major events olympics Canada audience media

Title The 2010 Cultural Olympiad: playing for the global or local stage?
Author(s) Low, D & Hall, P. V.

Publication date 2012

Source International Journal of Cultural Policy, Vol 18, Iss 2, pp 131-150

http://www.tandfonline.com/doi/full/
10.1080/10286632.2011.567332+#.VHinRoeCUlY

Link

By Culture.Case | 11 December 2014 | Impacts of arts and culture ,
Neighbourhood impacts of arts and culture , Developing new
audiences in arts and culture |

ING’S King's Culture

College © Copyright 2026
LONDON Designed, developed and maintained by King's Digital Lab

Originally built by weheartdigital Ltd
Accessibility Statement



http://localhost:8000/research-tags/major-events/
http://localhost:8000/research-tags/major-events/
http://localhost:8000/research-tags/olympics/
http://localhost:8000/research-tags/olympics/
http://localhost:8000/research-tags/canada/
http://localhost:8000/research-tags/canada/
http://localhost:8000/research-tags/audience/
http://localhost:8000/research-tags/audience/
http://localhost:8000/research-tags/media/
http://localhost:8000/research-tags/media/
http://www.tandfonline.com/doi/full/10.1080/10286632.2011.567332#.VHinRoeCU1Y
http://www.tandfonline.com/doi/full/10.1080/10286632.2011.567332#.VHinRoeCU1Y
http://www.tandfonline.com/doi/full/10.1080/10286632.2011.567332#.VHinRoeCU1Y
http://localhost:8000/about/
http://localhost:8000/research-category/impacts
http://localhost:8000/research-category/neighbourhood
http://localhost:8000/research-category/audiences
http://localhost:8000/research-category/audiences
http://www.kcl.ac.uk/
http://www.kcl.ac.uk/
http://www.kcl.ac.uk/cultural
http://www.kdl.kcl.ac.uk
https://www.weheartdigital.co.uk
http://localhost:8000/accessibility-statement/

	Using mega events to increase profile and reach audiences
	Summary
	Mega events like the Olympics are usually called a ‘once in a lifetime opportunity’, but seldom achieve all aims set out in the bid
	By examining media coverage of three specific organisations during the Vancouver Olympiad the authors show that not every organisation is a beneficiary of the major event
	Keywords



